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Abstract: This chapter comprises of the brief background of Indian Aviation

sector as well as Human Resource Management and Practices followed in the

selected airlines in India and how they affect the Work Engagement of employees.

The work engagement of emplovees then in turn impacts the performance

*
outcome of whole of the organization. So, the important here is the approach

taken towards the HR Practices being exercised in the organizations.

Keywords: Recent Trends, HR Practices, Aviation Industry, Work Engagement

INTRODUCTION machines, must - be the arena
The airline service industry be it organization’s core competence.
commercial or non-commercial is highly implications of these HR Practices are huge
competitive, safety-driven and and all-pervasive; affecting
technologically advanced. People, organization’s design. competence, climate
employees and customers. not products and and several daily routine activities. In such a


PRAMOD PANDEY
Rectangle


G Haal W#mmwﬂm&msm e rilations hisve Been addressd along with wiays B aritove s
g&m WM cutltuer. Mo the sanstarmaiian Sheoh digial lanovation B AuEserow

e saatageeent s ben gy toby diaciessend. The brgsrtancs of opliom ol dhigiial oy
! m wehialh has pot saly galred satisfied comumprs B hos Bk showen @ et ol
# r ¢ f i g prrrspsosoEs AP B

o sectirs huss prowed e

e

| Spndeila Bivwes, m:'nﬂt!{. Mmmm\ Avsiutant Profeseor iy the Dy $ ol Mazusgrivenl asd
i Mﬂhl af Miabdia Wstinde of Tebhmalogy. West Beogal b o f pears of Sapersence 1 lnac Yo arnd 2

L st it Sncdustrial Bolations, Human Resune Dvelopesnd

tm‘hﬁ&mﬂ Cubture 'éw m pulblishesd 37 research articlios by variais fstiorsl and interastional

. s ol reprute and has actedd g a vessibee persent In workshusps con welhisetesd foor cosrponate hemese bike
mmx e bias Dot & mnerder Sor NPTEL online course for the stbject Human HReseuroe Marsaetnt’

Ehahal Exhyrcation and Corpasite | eadurstap Aw ard 2018 for Thesd Youeng Researadu’ o LWY

i m Mtd k!l tmmm b Education Resgarch amd Devidopmont’ af freterstinal

Dy, Debaren Chalaabarty did his BE In Chemical, MBA in Markiting. qualified DOC NET in
Wiﬁhmﬁ“?&%&ﬂ%%&*& compluied I DL in Manaserment (Flebd-Marketing

& W Ulhiverity, West Beagal Tl bas rich orves faniti vl CEpORUIT SUTORS VarRRS
Wﬂﬂim%m Ehasy 110 sacats with maore fhan % yeans in ascademio & 2 yeao in idystrse
m e by werrking ax an Assistant Profesar in the Dopartment of Mapagement & Soclsd Science al
aMiWM ANCTY & Acosuditod with 'A’ Caregory by NAAUL Hakia, Ho bas alin
e School of Menapemont & Commeno at SN Urswersity Sikim

W WW Rural MM% &gmu%inmi Blarketing, Lo Badiay o

L,

Wmiéi‘%w ﬁxnm*fmwz le s wrilten #ﬁm&;\na« v

W%MHWMIY 11 ublishaed by ‘M&‘,m pmerald & iﬂﬁ,&% P
i + %WM Fevesthines, japer setior of valhos (0 spuaiot Liniversitors us Badla,
twice, WMW?&? -1ward ey, Fevbewer & wi%!‘%ml Preained Bl of

i Dhan W@% ;mui Assintant i*?@éﬂ«%ﬁ? at %%Jsas.:im Institute mi Technobogy %ﬁg?x

h“‘«’ WE»% sihie b

; v& Wmimm ?\&K&ig‘smw,&{, 23 st
L Comsemer Bohavioe and

s Mansamemnent

- Hie has gmMi’sfmﬂ e oot papers (tvo
o book on Rural Markating with Atlantie Pa
national and intermational conferences |
urers as Malntenance-In-Charge. He oo
End ménor specialization in Marketing
wias MAKALT)

of Eheepr aev bradosed v
s, Mpww Dielh

o haw ol career with |

ATIONS
st Floor

-




NIV Natronal Conference

SUSTAINABLE DEVELOPMENT:

People, Planet & Partnerships

Editors
Dr. Ravi K. Dhar  Dr. §. K. Dogra
Dr. Nidhi Gupta Dr. Manisha Gupta
‘Ms. Anu Bhardwaj

JV BAENT Runf, andhl

Organized by
IQAC & Department of Management Studies
JIMS, Vasant Kunj, Delhi

Ed A.K. Publications



PRAMOD PANDEY
Rectangle


A K. PUBLICATIONS

} 1/1 .1, Gali No 14 L!y‘,\flurrl | «t
-'\\l\.‘l,l |\1”\1 ‘I”“‘)‘(ll\i]h‘}
Pl +01.0868120502, +91-99991576 38

I -mail akpubs2008@yvahoo com

NIV National Conference

Sustainable Development People, Planet & l’,"-m,.,;hlpq

I dllnl‘Sr '
First Edition 2019
ISBN 978-93-85022-12-0

All rights reserved. No part of this publication may be reproduces
stored in a retrieval system or transmitted, in any form or by means
electronic, me(hdnical, phutu copying, recurdillg or otherwse
without the prior permission of the publisher.

Printen in INDia

; - et
Published by A K. Publications and Printed at Global P

I 2elhi




Contenté

Message from the Chairman v
Message from the Director vi
Message from Head, Department of Management Studies vii
Preface _ : ix
1. Transformational Leadership, Social Entrepreneurship 1
and Sustainable Development: A Conceptual Framework
Dr. Urvashi Sharma & Vishal Garg
2. Consumer Awareness and Perception Towards 11
Hybrid Cars '
Akanksha Upadhyaya & Shikha Dua
3. Advertising Through Animated Characters Promotion 25
' Through Partnerships Pertaining to Sustainable
Development
Gouri Malhotra
4. Factors influencing Employee Engagement of Mxilenmal 43
Study. of Telecom Sector Delhi
Seema Wadhawan & Amanjeet Kaur
5. Assessment of Industrial Symbmsxs Research Trends 53
by Bibliometric Analysis
Sneha Kumari, Yogesh Patil & Sanjeev Kadam
6. Kingfisher Airline’s Failure (With Reference to o
Ethical and Governance Issues) ik
Dr. Urvashi Sharma & Ms. Nancy Rao
7. A Review of Effect of Emotional Intelligence on 85

Academic Performance of Students
Swati Mathur & Radhika Thapar




s

10.

11.

13.

14.

16,

17,

18,

19,

(x11)

Poly-Bags Usage and
J“:\‘;“Mg RWDRW & Suchitra Srivastava *
- “ - L5 -
yaality -of Education W.R.T. 5]?(, 'G()a
s -';d'tim Seshadr, Niranjan Malajan SIPERSi

! q
To Study the Knowledge and Perception with Respecy
of S\vatéh Bharat Abhiyan Among S.lum People of
Bhalswa Slum in Narela, New Delhi, India

I‘muinkuksh Das, Ishu St'nghu]gmﬂm Gapts

Microfinance: Ensuring Financial Sustainability

Rhavya Paluja & Anshu Punshi

_ Analyzing the Experiénce of Bullying among

School Children
Abhishek Kumar Das

Industry, Innovation and Infrastructure for
Sustainability

Ms. Vidin ’u”l’jﬂ & ~ A A

A Sanjna

The Serious Problem of Scarcity and. Safety of Water
in India: Critical Analysis
Tinky Upadhyaya

. Comprehensive Review of Sustainable Development

Goals and Water, Sanitation and Health Analysis
m‘?k Ch“km_boﬂy. Divansh Bhambry, Shrishti Bisht

& Anisna i

L)

CRM: A Sustainability Strategy with Respect t0
Select FMCG Companies in India

Citanjali Singh @AW Bhardwaj

?uStaingbiliw Issues faced by Textile Industry
in India

Jasmeet Kaur & Dr. Manish Nangia

Emerging Challenge and Reforms in Labour Laws
in State_of Rajasthan

D 1o
r. Urvashi Sharma & Radheshyam Kalawat

A .
Study on Consumers Purchasing Behaviour

Tow g
Mard):» Qreen Marketing and Green products
5. Pooja Arya

137

147

154

163

170

193

206

s



~

20.

24.

5.

2

az.

28.

29,

30.

(xni)

Critical Analysis of People’s Psychology Towards
Homosexuality
Nandom Gupta

Critical Analysis of Smart City and Urbanisation
Pertaining to Sustainability
Dakshita Trikha &Dr Shruti Bhuttan:
Role of NGOs in Sustainable Development of
Environment .
Ajoy Kwmar Bane :](’e

Critical Analysis of Sanitation Issues in India
Palak Mathur

Critical Analyms of Smart Clty & Urban Planning
Yashaswie Mehra & Vipul

Vulnerability and Impact Evaluation of Climate
Change on Tourism Destinations
Vaibhav Verma & Manish Malhotra

Toilet- Not a Prem Katha but a Need

Ms. Sakshi Chhabra, Ms. Navita Kohlt Wu Pmtsm

ADDITIONAL Commmmoms FOR NAHONAL CONFERENCE

A Study on Impact of Non-performing Assets on

the Profitability of Banks: With Special References

to Private Sector Banks
Dr. Anshu Tyagi & Ms. Manvi Sharma

A Comparative Study of Lending Strategies of Leading

Public and Private Sector Banks with Special
Reference to NPA
Dr. Poonam Gupta

A Study on Sustainable Development on Stp

(Segmentation / Targeting/ Positioning) of
H&M and Zara

Megha Grover, Divyakshi Aneja & Shreya Garg

Critiquing C yber Crimes in Today’s Dl;,xtal A;,
Deepanjan Sarkar

225

244

249

(3]
g
(o1

269

283

291

298

309




N

ABOUT THE CONFERENCE

Global goals, commonly known as Sustainable Development Goals (SDGs), are the means to end

poverty, protect the planet and ensure that all people live with peace and prosperity. 17 SDG's are
interrelated and emphases on vital areas including poverty alleviation, democratic governance, peace
building, chimate change, economic inequality, innovmm sustainable consumption among other
priorities. Achieving the SDGs necessitates the part \ips between governments, private sector, civil
society mmcwecﬁv&yﬂieammmmbemﬁ and we can make sure we
leave a better planet for future ger rations. This conference offered a global platform for dialogues and
deliberations on various aspects of Sustainability to all stakeholders including academicians, business
leaders, NGOs, social activists and policy makers. Eminent scholars and experts have shared their
valuable insights on various aspects of Sustainability.

ABOUT THE INSTITUTE
Established in 2003 as an affiliated college of Guru Gobind Singh Indraprastha University, Delhi, the
institute has made rapid strides in the area of imparting quality higher education at the undergraduate
level to emerge as one of the topmost colleges of the university. The college has been awarded the
highest grade not only by the Joint Assessment Committee of the University and the Govt. of NCT of
Delhi but also by the University Academic Audit Committee, successively for the last over 5 years.
Besides, the State Fee Regulatory Committee of the Govt. of NCT of Delhi has also awarded the institute
+A, the highest grade, for its quality systems. To capiitall, &xauut:tutehnaalwbeenawa:ded ACrade
by the National Assessment and Accreditation Council, Bengaluru.
Apart fmmﬁmegovammtalmgnimm accreditations, themstitute has also fared exceedingly
well in the estimation of non-governmental Third Party assessing agencies. The college has been
adjudged as the topmost t;allegafm media education by the Centre for Education Growth and Research
(CEGR), New Delhi, in 2015, as the 5th Best College in India for IT education by Global Human Resource
- Development Centre (GHRDC), Nwﬁdhummiﬂwdu&g%maﬂamlm
Times BBA B-School Sumy xns ’I‘he institute has also won

W mkiny in C perception as
evidenced in the ¢ i);miyzu:om @/ 5) eduﬁwer.:mm (4{5} and Shiksha.com
(39/5).

As a part of its affm wilm:p mnovaﬂng and mmh\mg % compe edge wuother educational
institutions, the Institute has recently established Institution Innovation Council, under the auspices of
the Innovation Cell of the Ministry of Human Resource Development. Complementing this effort, the

institute has also become a Signatory to the Ten Principles of UN Global Compact (UNGC) and also a
Participant in the UNGC's efforts to achieve the Sustainable

the country in

7 Sustaiy t Goals. As a part of its
commumty respmsibﬁity ﬂmm&m has been wor ﬁfcimﬁm rmun}:er of gnmunmtai and non-

e R 'Maﬂwmamﬁqmoftheoept of
, Govt of India, JIMS Community Radio has

Science & Technology, Ministry of Science & Tex
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also been working with the Ministry of Info
related messages, apart from producing and
India. mmmmmu&m i
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"RTM and Testing Challenges in Cloud Based Application"
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Abstract

RTM is used to see the requirements against test cases. RTM has been applied to check test cases at the time of testing. In this research paper, we have
proposed an RTM for Worldwide Programming System (WPS) 2, a cloud-based project. The WPS 2 onling manages the Enterprise Data Protection (EDP)
devices by maintaining the license, cluster, and user info, customer info of the distributor and end-to-end users. We have discussed the basic concepts of

Cloud-based Applications and challenges as well as benefits of using the same. The research paper provides a comparative view towards Web-based and

Cloud-based Applications

Keywords® Cloud computing, Cloud-based Application, Cloud Testing, RTM, WPS

1. Introduction

Software testing 1s the most important phase of the software development
process. It ensures that the product i1s complete, effective, correct and of
high quality (Hu. 2014) (Khan, On Test Patterns for Cloud Applications ,
2016) Testing 1s required for the success of any software product by
improving its quality (Khan, On Test Patterns for Cloud Applications,
2016). The main aim of software testing is to point out the differences
between the actual as well as the expected behaviour of the software system
It also ensures the reliability and quality of a software product (Azmat,
2009). It 1s a process where all software parts of the system are evaluated
or tested using automated tools or manually to examine whether the
software made satisfies the requirements in the system or ‘not. Therefore,
software testing examines the requirements and find out bugs, errors or
faults 1n the software (Mihir Sardana, 2017) (A.Vanitha Katherine,
Scplcm‘b;r-EUI?. )

Test oo
Result ~equirement
Analysis Collection
%Tt
et ) Require
Executio ment
! Analysis
|
y.
b -
Test Case Test
Develop Planning

ment “Smssee== & Design

Figure 1: Software Testing Life Cycle (STLC) (A Vamtha Katherine,
September-2012 )
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Cloud computing allows us to access share resources as well as common
infrastructure, that offer services on demand on the network [7] and given
a different process to control and provide computing services, technologies,
and solutions [8] [9]. Cloud gives services and functionality of a software
application to its user by the websites that provide Software as a Service
[10] [11]. This directing to a new phase in traditional testing by determining
requirements, challenges and as issues in software testing, mainly in cloud-
based applications and testing clouds [12][13]

In this paper, we have pl:oposed an RTM for Worldwide Programming
System (WPS) 2, a Cloud-based Project. RTM stands for Requirement
Traceability Matrix. The WPS online manages the EDP devices by
maintaining the license, cluster, user info, customer info of the distributor
and end-to-end customers

This research paper having the following divisions: Section 2 discussed the
basic concepts of Cloud-Based Application and its features Section 3
presents Software Testing Role for Testing Cloud-based Application and
challenges for testing in Cloud. Section 4 describes a comparative view of
Web-based and Cloud-based applications. Section 5 presented an RTM for
Testing the Cloud-based Application and Section 6 is followed by the
conclusion and future scope.

2. Cloud-Based Application

A cloud application comes when the existing web evolves The concept 15
very dependent on the web application, therefore, the requirement for web
applications before developing cloud apphications (Dmitry Savchenko.



PRAMOD PANDEY
Rectangle


Transformlng IDEAS

nto Viable Solutlons

YERABANDS MsTITYTE : Vips

s
| .
Shilpa '[Kil}fiﬁ}ﬂ Bab

i . > ' C'io

Scanned by CamScanner




Transforming IDEAS into
Viable Solutions

Editor
Shilpa Khatri Babbar

Co-editor
Ramesh Kumar Sharma

3

macmillan
education




- S

10.

11.

Contents

FOPCWOI eeeoreervessnssssnsssasssasssrassssstssssssanssssssssssssssssssssssstsssssnssssrnssosstiosstnesssusassassssessses xi
PrEfACE...csiniirrianenrrrssnsianssssssesaissssstsssssssnsassssssss R T xiii
Section |

Gender: Perspectives and Different Voices
Gender: Perspectives and Different Voices (Gender and Diversity in
OrEANIZAtIONS) cueuererseerrnsssssesssosenssssasensussssssssassssssssssisrssssssasassssssassssssasnsssssassesssenasns 3
Dy Shalini Sharma and Dr Shobha Tiwari Ray
Noise as a Voice: Stitching the Indian Myth ......... O SRR —— 12
Mahima Sharma
The Nexus between Law, Economic Development and Gender _
PErSPECHIVE .cvcrenrrerererensnrasnssssstsassassaseassssssssassssesessssasnssssassesssssassssasssssesassssssenssonscorss 22
Neha Anand and Gunjan Bhojwani
Me Too and the Voice of the Marginalized......ccocvnieiieniinnniisnicsssnessncrrnenian 33

Sumedha Chatterjee and George Chakma

Gender Perspectives of ‘Equal Pay for Equal Work’: Contemporary
Legal ANalySiS..coumeerssiorsessuseressesmmsesssssisnssssasssssssssssssasanes amsneibnssh RS RRP AR 42
Sanya Jayal

Wounds and Voices in Sujata Bhatt’s Poetry: An Ecofeminist

ANEErPrEtAtioN cveucrsessesssssssssenssesssssssssssssssssssssssanasss O SO 50
Dr Anshu Gagal
Adultery: The Adverse Fallout......... SRSk i SR R 56
Prof. (Dr) Shilpa Khatri Babbar
Gender and Equality: Contemporary Legal Perspectives.....ccovee EEHB——. 64
Bhavi Mago and Aparajita Balaji
Transgender: Lost Dimension of Sex and GeNAEY wecnrorasssossisasssansesssssarnivassnssens 76

Rashi Jain and Mihir Garg

Representation of Women in Urdu Literature: A Critical Analysis of
Literary Works of Ismat Chughtai and Saadat Hasan Manto ... 89
Himanshi Goswami

Rights of the Third Gender: The Indian Perspective....cvenmenensanianssnsionns I

Vatsal Saxena and Parth Bhatia




26.

21

28.

29,

30.

31.

34.

35.

36.

37

Contents 4 1z

Ltteet of Demographics and Personality Traits on Consumers’
Willingness to See Innovation in Smartphone ... 213
Tanva Kamra, Prashant Kakkar and Vartika Wadlnva

Soft Power and International Relations: A Comparative Analysis of
Portrayal of the United States in the Press of China, India and

P A KESERIL . cunconsunsnebsnsnsisitsstssdcosisAans RS sA BRSO AR AR TSROSO T PGS OB peResY 226
Sarthak Kathayat

Religious Values and the Notion of Property: A Comparative Analysis

of Property Rights among Hindu and the Indigenous Communities of
Dt Rt LT R p—————— e T 240
Thangzakhup Tombing and Nikhil Bhardwaj

The Fall of the Venezuelan Empire......vivenienennn AR ISR AT 251

Tanish Gupta, Satwik Batra and Dr Isha Rawal

Micro-Blogging Sites: Creating a New Political Public Sphere in the
Age of Digital Communication .. 257
Sana Absar

A Content Analysis of American and Indian Comics on Instagram........... 269
Ruchika Sen
‘Censuring’ the ‘Censorship’: Breaking the Iron Curtain.....nne. 284

Udhaya Karthika and Tanisha Verma

Section IV
Digital Transformation and Sustainability

Traditional Knowledge: Need for a Sui generis System of Law......cccenuce. 299
Alankrita Mathur
Impact of Smart Devices .., serasesmenensibansasi 310

Ekansh Maheshwari and Dr Deepali Kamthania
Hospitality Management Students’ Perception of Ecotels and

Eco-friendly Practices....isimim. R —— 318
Dr D. P Sudhagar
Challenges for Migration from Web-based to Cloud-based Project............ 329

Dr Mamta Madan and Anisha Tandon

Post-experience Behaviour of the Consumers— A study with reference

t0 AN ECOLRL.uiierrecrcccenreacsnsensssorsssassasssonsassasnssassssassssansassosnessusasstssasaissassssssnssessasosss 333
Dr D.P. Sudhagar and Smritee Raghubalan

Intelligent Object Detection and Avoidance System...orune. OO 7

Prerna Sharma and Dr Deepali Kamthania

Prediction and Assessment of Garlic Prices After Monetary Reforms....... 352
Nidhi Dwivedy

Survey of Various Scheduling Algorithms in Cloud Computing .....oocevuece. 367
Varun Pahuja and Dr Neet Goel




Challenges for Migration

from Web-based to Cloud-
based Project

S DrMamta Madan' and Ms Anisha Tandon?

Abstract

Data migration is an aclivity that involves moving of the data from the legacy
source system lo target systems. Several organizations like to transfer their
existing legacy application to the cloud a

faced by them while adoptin
platforms. To acquire feature
required to be migrating to
on the internet so that

pplication because of some problems
g new approach, standards, technologies and
s and benefits of cloud, the legacy systems are
wards the cloud, and the data will be accessible
a huge collection of people can have access to it as
per the requirement. In this research paper, we plan to discuss migration

technique and to explore the challenges and issues for migration of the web-
based application, to the cloud.

Keywords

Data, Migration. Web Application, Cloud Cdmpuling, Migration Techniques

Introduction

Data migration task involves all with
repards to data [7]. Tt make sure that the
newer database is up and working without any
problems [8]. It mainly having all the existing
data generally present in the existing database,
and that data must be migrated to right tables
and columns {9].

Digae migration performs transformation of

svstems | 1] T provides the way to move data

rom existing database o a newer one[2].
(4 the ofd one is called a legacy or source
' tabase which is migrated to the newer

This paper is categorized into these
s tabase, reterred o as target or destination -

sections:
yhase 137, Section 1 describes introduction _m d_alu
l B ‘n-.l'oc‘-css of data. m‘igruiion has migration. Section 2 contains cloud mllgraunn
ne :I* critical challenge when origin. bhenefits. Section 3 co_mains cloud mlgl'ifi.u?l}‘
octination databases are separate in challenges. Section 4 mc_ludcs-' l.hc ;n'uc.e;r.;-n“.
o cructures [4]. Therefore, simple data migration and Scction 5 includes Data
) ‘,l,‘.”\.mm-gg -\\iH not work. Thus Migration Utility.

LENTN

wodata 1“'“‘"13’10?‘1 '1‘- b:llCl' 0 dO |

Il LM Lhat s fLiit 8 . ) —‘
\ SE SR . , ‘ N ) .
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Importance of RTM for Testing a Web-baséd
Project

Mamta Madan, 2Meenu Dave, *Anisha Tandon

Email: ‘mamta.vips@gmail.com,

Abstract: Requirements are the most important part
of any software projects. Many software projects
were failed due to incomplete requirements and lack
of user involvements. It is very important to define

all requirements at the beginning of any new project .

so that all members of the team can easily find what
goals they should be striving toward. Requirement

Traceability Matrix (RTM) is a document that

contains all requirements presented by the customer
or development team at the end of the life-cycle. The
main purpose of creating Requirement Traceability
Matrix is to check that all test cases are covered and
should not be missed any functionality while testing.
In this paper, we are proposing a Requirement
Traceability Matrix (RTM) for Worldwide
Programming System (WPS), a web-based project.
The WPS online manages the EDP devices by
maintaining the license, cluster, user info, customer
info of the distributor and end to end customers.

-

Kf.{vwords‘: REQUIREMENT, RTM, WPS, EDP,
HSM

[ INTRODUCTION

Requirements are representations of the characteristics -

and functionalities of the software system. It is used to
define what proposed . system must do. Requirements
carry out the expectations of the customer from the
soltware product. It describes the needs which an
information should fulfil [1]. It is very important to
define all requirements at the beginning of any new

978-1-5386-4692-2/18/$31.00 ©2018 IEEE

‘meenu.s.dave@gmail .com,

Professor, VIPS, GGSIPU, *Assistant Professor, JaganNath University, Jaipur,? Assistant Professor, JIMS, GGSIPU

384 .anisha@gmail .com

project so that all members of the team can easily find
what goals they should be striving toward [2].

Requirements are the most important part of any
software projects [3]. Many software projects were
failed due to incomplete requirements and lack of user
involvements. Requirements identify the problem of the
system. Requirements do not explain what and how
reality is; it actually models the reality as it should be. It
includes all the features and functions that a product
must have. The requirements include the behavior,
characteristics and quality of the proposed system.
Therefore, the main function of the requirement is to
ensure that they are understood by all users and team
members [4] [5].

Il REQUIREMENT TRACEABILITY MATRIX

Requirement Traceability Matrix (RTM) is a document
that contains all requirements presented by the customer
or development team at the end of the life-cycle [6].
This document is used to map and traces all user
requirements along with test cases usually with
requirement IDs and test case [Ds [7] [8].The main aim
of creating Requirement Traceability Matrix is to check
that all test cases are covered and should not be missed
any functionality while testing [9] [10].

This paper is organized as follows: After giving a brief
overview of Requirement in Section 1 and RTM in
section 2, Benefits and Types are presented in Section 3.
Why do we need RTM and RTM for WPS also is
discussed in Section 4.
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Abstract

spart City” seems to be the new dimension
dwould go. From an wrban planning point of view, i
Jhat 1s the way to get this new dimension and nmoreove
2 Csmart city”. Smart cities are emerging fast and they i _
sactices and sevoices which highly impact policy making and plan
viile they co-exist with urban facilities. It is now needed to u
die smart city’s contribution in the overall urban planning and
“recognize urban planning offerings to a smart city conte
Recognising these challenges,- the state has made efforts

e urbanisation process in the country. Initiatives like
vational Urban Renewal Mission (INNURM), and
-tties Mission and AMRUT (Atal Mission for R
Dransformation), were launched to im
teieloping more cities with modern facilit :
s paper tries to answer to these questions by
‘Pproach to study the city. This allows to consi@
“elent subdivided in three main subsystems (@n

towards where everyﬁ

"pical) which are basic in order to identify the
e thiree systems are connected and 11
M the: smartness lewel - inside-the cil
“Chnological innovation :

Ubsystems It plays a

st Plion Gf

Urbay i, =
city Planning (i
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Abstract

Being a developing country and with the aspiration to be developed gy,
i the future, India has made nary reforms over the years and this
not only on the thinking, diversity, religion but also econontically, finmg;
etc. With spirits high as sky, India still is on the trail to improve o |
many levels. And accordingly in this research paper we will try to o §
about Water, Sanitation and Heal th being the major contexts along i |
the challenges, improvisations, solutions, problems that had to be overaon:
and still are being overcome, leading to a new rise in the country |l

Keywonds: | Vater, Sanitation, Health, Sustainable Development Gois §

- Introduction o :

[he Sustainable D

| zs i
evelopment Goals (SDGs) which came into eﬁa |
on 1 January, 2016

are an improvement-extension on the Mllffff“n‘; i
MDGs). MDGs have made considerablé ‘uih’ o f
dwide education as well as gender et?tlsﬂ o
Oomic growth. But somehow, there B

. Sei e olated to M
. ‘cement of health indicators related o i

Developmeng Goals (
Of prog
it

STESSs in worl

o
1 .Jﬂﬁ‘g’ﬁ
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Qu*l.li.l"v of Education W-R.T Sbg Goglg

Aditya Seshadri*, Nj

P e

\11~trdti : . ; : 4 : :
is an industry in today’s worlq Wit
opened on a daily basis, the y] timate 0Te
existence: to provide a holistic enz’irgigq! of 5
e

{ grow, has become dilute. ntf,

s hion, :’/'m!_llf”i"_’(‘s"
.-“:‘.‘:‘;z};iiff;fl.(7ﬂ.‘-§ Iltflfl(‘n‘:'
‘, Stonal instifution s
r *tmf:i‘n{mzl to learn ant : :
or to keep this i check, UNI CE E has mc!uded Quality Eduys
10 ?_‘z:* <tainable Development Goals (SDGS). This Study seks =
;,‘:_:m review of Quality of E{lumﬁon as c?mbodirnen? of SDG, s ha;
;;-';l-mmiga that Quality Education 1s Z’ETy.Impqrtemt into day . Scmr
The purpose of this Résearcl'z. was to understand tﬁe perception of g
education in terms of curriculum, pla_cemgnts, mfmSl‘mcturgl lacy
pxperience and-resources provided by institutes all over the world i
special emphasis on India.

Keywords: Education, Higher Education, Student, Quality, Percgiec
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Intfoduction - _ = ..

as @ member of secieby’ . - L
>hah Wali Ullah, has:__ex_p@iﬁed that “Education is the 33?:; |
‘eloping the sense of good and evil so that an indiVi
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Abstracl

[hu‘lx){l‘l”lmi-' ()Hlf Honourable Prime Mirmister. Shr Narendra Modi
,‘ﬁf.h‘!l\'“f'iffi’i! Swachh Bharat Mission on October 2, 2014 with Mahatma
vandlu as the mspiration, to create ¢ clean budia of his dream by building
90 mdhon torlet tn rural India at an estimated cost of 1.96 lakh crore

LSS30 ballion) by 2019, on hus 150t birth anmiversary. The basic o0
e aate samitation facilibies for all and elimmate completely the unhealthy

nachice of open if;‘_ft’i‘iifié?f‘f, Tius abhiyan will also help India in

vacling Sustainable Development Geals (SDG 6), initiated by the United

Nations in 2015, The government has build 86 million toilet since 2014,
';\l”.'{a“f!?‘\' mumber of persons who openly defecate from 550 million to 150

o 2018, Thus study is carried out to assess knowledge, Perfepf‘wn
‘I ‘”J'n:gfil{“\ ’{\\':z?lilﬂg SE{& fffh Bﬁﬁfﬂtﬁbﬁfyﬂn amm;g Waple gb«lvzng I
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& pre-leste rception and practices con
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yiierofinance: Ensuring Financial Sustainability

Bhavya Pahuja* & Anshy Punshi**

sbstract

gefore 1970, Une niployed and low income individuals were treated as
(hankable entities because of their incapacity to get formal financial
oes. Microfinance which-is also referved to as microcredit was introduced
o1 Bangladesh and Latin America , can be cgtegﬂﬂsed as a form of banking
wrvice which is prov tded. to unemployed or low income individuals or
sroups who othe reise would have no access . Those institutions participating
a1 microftnance partic ilarly often act as lenders, also provide some additional
crvices which are offered by bankers such as bank accounts and insurance
sroducts. The ultimate goal of microfinance is to basically give poverty
icken people a chance to come up and become self@suﬂicwnt Microfinance
sterally ternt to describe less amount loans to the lower inconie groups.

lius paper will address the role of nicrofinance in sustaznuble develomnt
Keywords: ’\Imvmz;mce, Sustainable Dzvelopment

Introduction o e s . =
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Toilet- Not a Prem Katha hyt a Need

Ms. Sakshi ( hhabra*, Ms. eririta Kohli** & Anshy p h
- i z uns iﬁl‘

—— e e
T

e
e . ) \

Abstract

Cleanliness ts next 1o godliness s a proverb that refers to the_tmportance
“[clmmlun"-w m the life of a huwman and tt.sr(muu'("tm.n with the spiritual
growth and purity of body, mind and soul. Cleanliness is the responsibility
of everyone and they need to nuantain the cleanliness and hygiene of
(e surrowndings and the enotronment. Swachh Bharat Mission also
fown as Lhe clean Tidu nussion ts a nationwide campaign for the period
_2014 to 2019 that aims to achieve an INDIA which ts clean and free of
open defecation by the 2 of October, 2019 which 1s the 150" anniversary
of the birth of bapu of Indwa-mahatma Gandhi, which will be achieved by
constructing 90 million todets i rural India at estimated-cost of rs.1.96
laklt crove. Globally, India has the highest rank among all other countries
where people practice open defecation. More than 72% of rural people in
India respond to thewr nature’s call behind bushes, in fields or on roadsides.
Therefore the objectives of the Swachh Bharat Mission are free from oper
defecation [ndia, converting the insanitary toilets and unhygienic toilets
to pour flush toilets, and above all to bring about a minfiset and behavioral
change 11 people regarding healthy sanitation practices @..d to ensure
public participation in achieving these objectives. A ?-"ef abﬂut this
Programine, objectives, related health concerns and its role in environmental
Protection has been discussed in this paper. — '
ﬁ:()sl:trprcls_' Swachh Bharat Mission, OanIDeﬂQﬂpm.Em__’t
'Clion, Santtation. ) . Y

\__-—
SChlr“” I.‘)\.}‘

S(lh 18]/ E i =<
cholag Department of Manfggeménb Iagmth =

ronmental

artment Of Managemem‘ Iagamm i “ i s

Sch(lnl
ASSHLHH Profe

iy

k. SSOr Departm ,
Nagement School e



PRAMOD PANDEY
Rectangle


21
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Abstrat‘l

eirt (il agendu entatls promoting the mtegratio : ;

?;:mnumru!urn lechnologres n cities f(?'lmf’t'(lti‘ cf:':;r::)::ﬁtf’g::zft‘;rm:';ajzd
e governanc and mobility while priontizing cn'mrm'nanhg
qustainability. The purpose of this study is to explore how a nation defines
wustainable’ 1 tevmes of wrban development and smart cities and how the
anart cities avenda has emerged, wiet of has encompassed and its potential
for transfornuitioe vrban deoclopment. A quantitative, secondary research
was used 1o dhiscover the cmergence of e smart cthes concept suggesting
it the orsion of the smart city huas shdfled over time and has been suggested
mdifferent ways to serve different purposes. Major challenges being faced
are fimancinyg, corruption, problen of regulation and governance, availability
of mister plan technology, reluabnlity of utiity services and lack of
Wfrastructure. A comparative study approach was_ad.opted_ to compare
wart cities of different nations to identify different position on the

lfrbl"".‘ulfh'” ‘w}’t'l’h"l”". ‘
| - E lopment, C €5,
Keywords: <t City, Sustainable, UWL . b Cha[leﬂg

Cunquu.:f:lr Study,

Introduc“““ = : .‘ e
ls?n?c?m times, we have heard about smariprisr =,
arry TIV'S and now we can say &mttf‘le e T

Ved Iven though, smart cities are an €625 -
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?j,:;‘::z :;’{::Zi :nhere countries are ﬁmctioni?’lg at - Jaster pace, enew%
f:;.ﬂl, the opportunities to face the competition and 9“’?’?55 otfwg, i
For example India's Prime Minister, MrNarendraModi is fgfxmuz -
complete the project of fully o_p.e_m_tzom{l bul'lf:’t trains by}f 2‘»;2 by;;;“i ‘
help from Japan. The world is bombarding with new techno gl
are giming at sustainable development so that t}zg.future s
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Ab,.tract

: ? E like (Environment protection,
B ic Tt .m, concern for different causes
g ...... Antmal protection) prefer to purchase products which are

are
couted with a social cause if price at’td quality are same. They

:;-;«m s “socially conscious consumers” who fulfill their o:zna fmzmk_
dgeses They have feeling of getting additional value from product
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Abstract—\eb mining is the application of dntfa .mm;lngs
techniques to extract knowledge t'ronf Web. We:) le::;ghaie
been explored to a vast degree ﬂ“d.dﬂf"‘"c“‘ tcc'mliqd Loy
been proposed for variety of appltFatifJns that includes |
Search, Classification and Personalization ctf:. Mn‘st research
on Web mining has been from a ‘data-centric’ point ({f view.
In this paper, W¢ highlight the significance c:l' studg:mig tl}e
lving nature of the Web personalization using artificial in
.<b mining. By applying artificial intelligence, web usage
mining is used to discover interesting user navigation
patterns and can be applied to many real-world problems,
such as improving Web sites/pages, improved results, better
throughput of web applications, making additional topic or
product recommendations, user/customer behaviour studies,
etc. A Web usage mining system performs five major tasks: i)
data gathering, ii) data creation, iii) discover navigation
pattern, iv) pattern analysis and visualization, and v) pattern
applications. We are trying to introduce artificial intelligence
in last three steps to recursively improving all the five steps
and providing better result, throughput and relevancy in web
based application. Each task is explained in detail and its

related technologies are introduced. The Web mining
research is a converging research area from several research
communities, such as Databases, Information Retrieval and
Artificial Intelligence. In this paper we implement how Web

_mining techuiques can be apply for the Digital marketing,
“™Se. Web personalization.

Keywords: Usage Miuning, Navigation Patterns, Pattern

Analysis, Content Mining, Structure Mining, Digital
Marketing, SEO

[, INTRODUCTION

What is Web mining? It is the process that discover
and extract the uscful mode and knowledge that people are
interested from the massive Web documents and activities
through data mining technology [23].Now days, Internet is
growing exponentially day by day and hence the
mformglmn available on the internet. With  the
dramatlcally quick and explosive growth of information
available over the Internet, World Wide Web has become
g pOWcr!"ul platform to store, disseminate and retrieve
mformgllon as well as mine useful knowledge. Due to the
properties of the huge, diverse, dynamic and unstructured
nature of Web data, Web data research hus encountered o

l0[ Of Ch\ ll i} ' L ili

o

Anil Kumar Sharmg
Principal, Institute of Engineeri
) gineering & Tech
Alwar, Raj. nolog,
E-mail: aks_826@yahoo, Sl

problem of information overload when interag;
I

web. A user interacts with the Web: there nig\uiihrljw
diversity of user’s navigational preference, whiiha Wil
in needing different contents and p‘esemagiorm
information. To improve the internet service qua].:S r{
increase the user click rate on a specific website thug e!:,.
necessary for a Web developer or designer to Know *111
the user really wants to do, predict which pages the uﬂll
potentially interested in, and present the customized W,
pages to the user by learning user navigational patten
knowledge. A correct web site structure and coner
should help the users to find what they are looking fx
However, sometimes the web site structure 15 complex.
hiding the information and causing a “lost in hyperspact
feeling to the user. On the other hand, when (he web st
contains simple context, like free text only, it cannot &
attractive for the user.

How can we prepare the correct web site structure 3
content in the right moment for the right user? The "
is not simple and, for the moment, there are o0
approximations to a possible final solution. It seems® ™
that the key is in the understanding of the user be}_m.:‘,;
in a web site and using this knowledge, C_Onsmm b}i;:
for personalizing the site, i.¢., 10 adapt 115 Slrl.mu_{f h,{g
content for a particular user. Web Mining th“F“q{‘;fm
contributed to the analysis of data originated I s
also called web data. By applying W wcd hishe
significant patterns about the user behaviour :m:
preferences can be discovered and used 10 pers” al
web site. In this tutorial, we will review oo
mining techniques used in the extraction 0‘ \
about the user behaviour in the web with t-ltl:ﬁiﬂucs
using hybrid and computational intelligence 8 o Wi
web  mining.  Some real-world applicatiot
presented.

11, Wen MINING TECHNIQUES l
!

s I

Web Content Mining: Web Content MT‘:;‘LZO,\‘c11'5
process of extracting useful information from ™ 7, (¢
of Web documents. Content data C‘?"L.Spog convey v
collection of facts o Web page was designe® " °\ oo, .

. 4 Ilu') 'h
(he users. 1t may consist of text, images “.u.( L esed™
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. rines such as Information Retrieval (IR
other ?]I;;Igllll:ge processing (NLP). Y
nat“‘\"l"{eb gtructure Mining: The structure of a typical Wet,

s of Web pages as nodes, and hyperlinks as
g . connecting between two related pages. In addition,
edge et within 2 Web page can also be organized in a
the cotrucl‘"ed format, based on the various HTML and
tree_[,stags within the page. Thus, Web Structure Mining
M ~ regard‘?d as the process of discovering structure
can o from the Web. This type of mining can be
mf‘}":lm ed either at the (intra-page) document level or at
th; (C:mer-Pagc) hyperlink level (Figure 1)

Web Miniog
Cootentl Structure Usage Mining
4 | Mining Miniog
Page content || Search result Pattern Customized
Mining mining Tracking tracking
Fig. 1

Web Usage Mining: Web Usage Mining is the
application of data mining techniques to discover
interesting usage patterns from Web data, in order to
understand and better serve the needs of Web- based
applications. Usage data captures the identity or origin of
Web users ajong with their browsing behaviour at a Web
site. Some of the typical usage data collected at a Web site
includes [P addresses, page references, and access time of
the users.

Text Mining: Due to the continuous growth of the
volumes of text data, automatic extraction of implicit
previously unknown and potentially useful information
becomes more necessary to properly utilize this vast
source of knowledge. Text mining, therefore, corresponds
0 extension of the data mining approach to textual data
and it’s concerned with various tasks, such as extraction of
information implicitly contained in collection of
fjowmcnls or similarity- based structuring. Text collection
! general, lacks the imposed structure of a traditional
database. The text expresses the vast range of information,

v l'encodcs the information in a form that is difficull to
tcipher automatically.

HI. WEB DATA

Web data are those that can be collected and used in

the
c]asst?ﬂte?c t of Web personalization. These data are
thied in four categories:

Content 'dala are presented to the end-user
appropriately structured. They can be simple text,
images, or structured data, such  as
lflformation retrieved from databases.

Strucl'urc data represent the way content is
Uf'[lnr]lzcd. They can be either data entities used
within a Web page, such as HTML or XML lags,
or data entities used to put a Web site together,
such as hyperlinks connecting one page 1o
another.

Usa'gc‘: data represent a Web site's usage, such as
a visitor’s 1P address, time and date of access,
complete path (files or directories) accessed,
referrers’ address, and other attributes that can be
included in a Web access log.

User profile data provide information about the
users of a Web site. A, user profile contains
demographic information for each user of a Web
site, as well as information about users’ interests
and preferences. Such information is acquired
through registration forms or questionnaires, or
can be inferred by analysing Web usage logs.

IV.DIGITAL MARKETING

At a high level, digital marketing refers to advertising
delivered through digital channels such as search engines,
websites, social media, email, and mobile apps. While this
term covers a wide range of marketing activities, all of
which are not universally agreed upon, we'll focus on the
most common types below:

¢ Search Engine Optimization

* Content Marketing

»  Social Media Marketing

*  Mobile Marketing

» Search Engine Marketing

»  Email Marketing.

V. PERSONALIZATION ON THE WEB

Web personalization is a strategy, a marketing tool,
and an art. Personalization requires implicitly or explicitly
collecting visitor information and leveraging that
knowledge in your content delivery (ramework to
manipulate what information you present to your uscrs
and how you present it Correctly  exccuted,
personalization of the visitor's experience makes his time
on your site, or in your application, more productive and
engaging. Personalization can also be valuable to you and
your organization, because it dnves desired Lusiness
results such as increasing Visitor response or promoling
customer retention. Unfortunately, personalization for its
own sake has the potential to increase the complexity of
your site interface and drive incﬂicicncy into  your
architecture. It might even compromise the effectiveness
of your marketing message or, worsc, impair the user's
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v businesses are willing to sacrifice their
1 es.

sage for the sake of a few trick we:b pag

ot f, personalization doesn’t have to

lar belie :
t(:(})czlﬁ?gnioilt{ customized content portals, popularlécd
; the mid-to-late 90s by snap.com and My Yahoo. Nor

does personalization require expensive applications o;
live-in consultants. Personalization can be as blatant ;}rtgr
understated as you want it to be. It’s a tired old yarn, but i

experience. Fev

you hope to implement a web personalization strategy, the:

first and most important step is to develop and maiutre
your business goals and requirements. It is unportand ©
detail what it is you hope to do and, from that k.nO\\_’(Ije gte'
develop an understanding of how you get from aln It Eﬂt '(tJ
implementation. You might be SU"PY"SCd to discover a k
won't require most of next year’s budget to achieve
worthwhile results. )
Web personalization can be seen as an inter-
disciplinary field that includes several research dor.nz'uns
from user modelling, social networks, web data mining,
human-machine interactions to Web usage mining; Web
usage mining is an example of approach to extract log
files containing information on user navigation in order to
classify users. Other techniques of information retrieval
are based on documents categories’ selection. Contextual
information extraction on the user and/or materials (for
adaptation systems) is a technique fairly used also
includes, in addition to user contextual information,
contextual information of real-time interactions with the
Web proposed a multi-agent system based on three layers:
a user layer containing users’ profiles and a
personalization module, an information layer and an
intermediate layer. They perform an information filtering
process that reorganizes Web documents  propose
A cformulation query by adding implicit user information.
This helps to remove any ambiguity that may exist in
query: when a user asks for the term “conception”, the
query should be different if he is an architect or a
computer science designer. Requests can also be enriched
witb predefined terms derived from user’s profile develop
a similar approach based on user categories and profiles
inference. User profiles can be also used to enrich queries
and to sorl resulis at the user interface level. Other
3PPfoache_s also  consider social-based filtering and
colla.borative'ﬁitering. These techniques are based on
lrc[atlonshlps inferred from users’ profile. Implicit filtering
15 a method that observes user’s behavi
order to categorize classes of praofile,
Other approaches consider information semantics, For
¢xample, user queries can he enriched by adding new

B : . main ontologies agsume
at reading, scanning and interacting with g document

cans*dcrcd as relevant takes muych time for the user, They
consider that three sources of implicit feedback are the
most relevant 10 approximate uger’s interest for n aivan

weal o

our and activities in

interacting with the system. Wep, inf
mining usually consider we 8
analysed, organized ang pre
the content of these Web

related. This has led to ap in
knowledge; Personalizatjon
the semantic level, based 0

files analysis. These approaches cap , e o,
modelling by ontology can be COUpchcoﬂ?med' .
update of user profile using results of infor Wl!h A,
and Web usage mining techniques. ma[""’ﬂ‘ﬁim‘ A

m
b pages as lheir
sented 1 p, . Cinegy ,
Pages s cOmpI:T. O
terest op inte q
prOCess has : ee Sema_;n
M User mode[;, "ichy .
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VI. PERSONALIZATION STRATEGES

Personalization falls ino four  bag;, Cateon:
: £20ns.

ordered from the simplest to the most advanceg. ° -
I. Memorization—In thjs simplest 4nq e
widespread form of Personalizatiog L
information such as name and browsing hi'swf
stored (e.g. using cookies), to be later useq y,
recognize and greet the returning yser, |
usually implemented on the Web server, Tr;
mode depends more on Web technology tha o
any kind of adaptive or intelligent learning It can

also jeopardize user privacy.

Customization—This form of personalization
takes as input a user’s preferences fm
registration forms in order to customize iz
content and structurc of a web page. This proces
tends to be static and manual or at best e
automatic. It is usually implemented on the }HE
server. Typical examples include personalizd
web portals such as My Yahoo and Google
3. Guidance or Recommender S)S'f”’-_s’,;'\
guidance based system tries (0 autumanmz;i
recommend hyperlinks that are de.emetfdf@ a
relevant to the user’s interests, in O°Cf R
facilitate access to the needed int'onnmm;nﬂ:‘;;
large website. It is usually implemented s e
Web server, and relies on data that ”‘ﬂnm 5
user’s interest implicitly (browsing .hﬁ“f (et
recorded in Web server logs) or "-‘[‘,“C”r'\mn x
profile as entered through a rcgisrr‘unon[h;' focus
questionnaire), This approach \\'l!l flj”"
ol our overview of Web personalization- - Side
4. Task Performance Support—In these rll:ssistani
personalization  systems, a persondt ‘nr.dcr 10
executes actions on behalf of the user, I This
lacilitate access to relevant infbmm“]ml];c aft
approach requires heavy involvement :(«”li o, ¢
of the user, including :u:C(:SS-"”SmE dnw;uc_
Mmaintenance of the personal assistant 9 i

. (hat
the ) ense
also has very limited scope in the set

(]
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alization rocess can i .
e web pcrson'!hl p be divided into

tincl hases: B
llsllnco1{::ction of Web data—Implicit data includes
a5t aclivilies!clickstreams as recorded in Web

0 or via cookies or session tracking
odules. Explicit data usually comes from

ul
egistrd forms and rating questionnaires.
dditiond such as demographic and
oplicat data (for example, e-commerce
\ansactio can also be used. In some cases,

Wweb content, structure, and application data can
s additional sources of data, 10 shed
ore light on the next stages. |

f Web data—Data 1s frequently
re-processe to put it into 2 format that 18
ible with {he analysis technique to be used
ext step: Pre-processing may include
f inconsistencies, filtering out
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analysis (cxamplc: aulon'_lalicz\llly gencrar.ed
requests 10 embedded graphics will be rccor_dcd
in web servef logs, even though they add ht_lle
information about user interests), and completing
the missing links (due to caching) 1n incomp}ete
click through . Most importantly, unique
sessions need 10 be identified from the different
requests, based on @ heuristic, such as requests

originaling from an identical [P address within 2

given time penoc. ?
3. Analysis of Web data—AlsO known @S Web
Usage Mining, this step applies machine learning
or Daig Mining techniques to discover interesting
usage patiems and statistical correlations between

web pages and user groups.
results in automatic  USET
ipically applied offline, s that it does not @
burden on the web server:

4. Decision making/Final
Phase—The last phase in personalizat
use of the results of the previous analysis St°P i
deliver recommiendations 1o
recommendation  process IYPiC’v‘“Y
generating dynamic Web content on the fly, suc
as adding -hyperlinks 10 the last
requested by the user. This can be accompl‘Sh
wing a varicty of Web echnology options B
2s CGl programming.

VILREQUIREMENTS OF WEB USAGE MINING

It i
W us: Necessary to examine what kind of features ©

“ondugy g:ffm",‘mg system is expected 10 have i.n _ordcr 0
Whay - eclive and efficient Web usage mining, A"

kind
tﬂ of challenges may be faced in (he process
E .

%in
Bt g new Weh neame RN 'arhﬂlnucs-

according 10 the goal of

A Sludy onC .
ontributign of W .
eb Mining Techniques in Digital Markeling 4 83

G

: i:ﬁher us?ful usage data thoroughly

: er (.Jl.lt irrelevant usage data '
stablish the actual usage dala‘

Dllscovcr intercsting navigation patterns

[;:pllay the navigation patterns clearly, ’

corz:c}:f and interpret lbc_ navigation patterns
y, and apply the mining results effectively.

VIII. WEB 2.0 TECHNOLOGY

. Sggr lgjlg)duchon of Web 2.0 technologies here aims

y di ergnl possibilities provided by them and to
cxploye them in our context. In fact, the Web 2.0 is
perrceweq as an important transition of the World Wide
Web w'fnch evolved from a collection of Web sites to a
computing platform providing web applications 10 USErs.
The Web 2.0 technologies as exemplified by sites like
flickr, Facebook, Linkedln and HousingMaps allow for an
casier distributed collaboration. The “Web 2.0” aims 10
put the user at the heart of online services: with the
traditional web, surfers used to be passives and consumers
while with Web2.0 surfers have become contributors,
actives and producers. Web2.0 15 considered as @ sct of
practices and principles. The important one 15 that web 1s
considered as 2 platform, like an operating system, on

which applications can be developed- .
b 2.0 underlics the use of technologies that ar¢
The oldest are HTML, XHE L
M. The newest rechnologies ¢

AJAX Asynchronous JavascriptAnd ML), RSS (Really

i jcatl icati ich Site gummary)

le Syndication - syndication Of Rich Y

B into the standard Atom: Table 4
2.0 technologies-

y of information managing e

th this new W : - :
Fs erged such 25 social networks, social
concepts have EME L (giving @ PETSO al touch 10
i
-marks, USlOlTllZa ) 0
booket sed) or the folksonomies ( keywords o
the site U Sources): 1 user now has access
catalogu® line F67 ¢ rather then OF ages f externd
jcatl e pa : ' are
apph‘cau_on Etp actors of th b 2‘3am
applicati® : oy clopacdia, —sharing
Wikipedia ¢ onlin vouri sharing @
hotos 0 el.ict e ile
K";Spacef jal 0 twork hsheriné
X CONCI USION
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Cozmz‘/am arigfs ago, : o
5 when the ‘veth’ went red..., X,

The air is thick with rumours. Reports speak of the molesting of Pundit
~ girls and the killing'of Pundit men. There is talk of Nizam-e-Muistapha,
Kashmin Pundlt famﬂles are. ﬂeelng the vallev in wave after wave. 8ut, one

man stands uanVed refusmg to give in to this mass frenzy

~ Towards the mlddle of one mght Nund Pundit’s house resonates with a
deafening crescendo, He must pay for his faith. The fury of the mob must
be quenched. He must suffer the ignominy of his daughter’s barbaric
slaughter. He must suffer the dishonor of his wife and young daughter He

must suffer the mysterious dlsappearance of his
/elder son. -

“The December sky looks much too ominous as the School Bus, carrying
Siddhartha and his friends, noses down into the valley. The queer
' sequence of events that follow inspire no confidence.

S:ddhartha must outgrow his youthful sportiveness to realize the gravity
of thie caIamlty that had struck his family.

He must ﬁnd answers to the barbarity of man as he struggles to build a

new world of hope and comfort for his bereaved and shell-shocked
 parents. He must come face to face with deceit and danger in the
‘. hinterland of Nagaland, He must see the barbarity of the civilized and the
.-a;f:f?r?cwmtv of the so-called barbaric in the petty squabhles of the teachers at
b Meduphema and the murder of the Dean, In the midst of this mae]

of events hlossoms love not once but twice, > i
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ot wl 5
ibout what 15 going on so | can

i amongst a broad audience in

e than

just a "Bible thumper”
10 puts his faith in Jesus, 9 |
Id consume news 24/7 for the
It's on all day, every day.

o Lo ¥ "
o¢ Kept in moderation,

Ethics and Responsibility

tegahist. [ literally CAN'T teli

»Al God has called vou

Privanka Tyagi

id God, set some boundaries
bt

it 1t's not okay for the news

4

it one as I say, “Set vour

NBC’S Famous News presenter Jessica savitch once said that
selevision news is a delicate balance of serving public good and
srivate gain. In other words she was discussing the importance of

kalance In presenting news and generating revenue. Television

from the time of its advent worked as a source of opinion maker

and powerful medium of persuasion. In India television came in

the form of charity, and after that also we were not ready for this
idiot box, but soon this idiot box fix itself as an enduring entity of
sur drawing rooms, due to its reach fo everyone’ and providing

any information with a blink of an eye.

m things on earth.”
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v-io-read-the-news-like-z

There is also another quote ‘that every right comes with few
responsibilities’ means if television was or to be precise still enjoys

its status of most loved media industry then this industry also have |
few responsibilities, social and moral ethics to follow.

India is world’s largest democracy and known for its
democratic practices such as the concept of freedom of press and
aur constitution also ensure that we as citizen of India have
freedom of speech as our fundamental right. In India press
serforms its duty of surveillancée or watchdog with the help of the
right issued to them by constitution of India but the questions
which are developing shapes are, whether they are performing their




